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Abstract: This study explores the extent of using public relations practitioners to online interactions methods in Non-profit organizations concerned
its role can play in improving public relations functions. The main question of the research is: to what extent about development working in Egypt, and
are the interactive communication methods used by the public relations practitioners in Egyptian Non-profit organizations to communicate with society?
Results have concluded that the rate of using different interactive communication methods in public relations is still low. The main obstructive in using
interactive media methods in Egyptian Non-profit organizations is the lack of trained public relations practitioners, The Egyptian Non-profit organizations
are using the interactive media mainly for the narrow benefits of the organization and still missing the power of its uses to these platforms for community,
as building and mobilization tool.
Keywords: Interactive media, non-profit organizations, public relations via internet, Development associations, and Social media.
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1. INTRODUCTION.
Non-profit organizations have become a major player on
which large segments in societies of developing countries
depend on it to achieve tm heir dreams in development.
Now in different countries there are high profile actors
working with Non-profit organizations specialized in the field
of development, either as providers of services or as
activists. (Lewis & Kanji, 2009) showed that the
organizations working in development, has been raising
their roles and their activities at local, international and
global levels in the past three decades. That is why the
Non-profit organizations depend on communication as the
main method to achieve multiple objectives, that requires
entering into strong partnerships with members and
organizations targeted local communities to create
stakeholder groups concerned about development and
seeking to reform. The main question of the research is: to
what extent are the interactive communication methods
used by the public relations practitioners in Egyptian
Nonprofit organizations to communicate with communities?
Eventually the Non-profit organizations should form new
strategies for organizing media politics which will be based
on the notion of a technology environment that will allow
information, idea, and knowledge to freely flow through all
corners of a given society or a global society. (lin & Atkin,
2007). However, advances in technology have experienced
widespread among public relations practitioners and
represent more challenging environment for Non-profit
organizations, so researchers, universities, and research
centers should prepare studies and research to support the
Non-profit sector in uses modern technology to help them
achieve their development objective (Thrall, Stecula., &
Sweet., 2014), So this study is to gain further understanding
about the uses of interactive media and its role in improving
public relations functions in nonprofit organizations in
Egypt. The main purpose of this study is to develop an
understanding of the Non-profit organizations working in
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This overall structure of the study takes the form of five
parts including introductory part, followed by the literature
review, the third part is concerned with methodology used
in this study, the fourth part presents the results of the
study, and finally the conclusion gives a brief summary and
a critique of the results.

2- LITERATURE REVIEW
Over the past decade the studies focused in finding
relationship between usage social media and achieving the
organizations goals as (lindley & et al., 2009) stated that the
social media tools are becoming beneficial of
communication for public relations practitioners in Nongovernmental organizations, Social media techniques will
become more abundant as public relations practitioners
become mindful of their effectiveness in regards to reaching
target audiences, and that was clear in (Guo & Saxton,
2014) who show, that social media sites have introduced
new convincing platform for organizations to facilitate
relationship building and stakeholder engagement and
confirm that the social media is a powerful communication
tool in advocacy and achieving development, while (Lovejoy
& Saxton, 2012) study had indicated how Non-profit
organizations use social media websites in USA, who found
organizations use Twitter website to achieve communicate
with audience, promote their organizations and mobilize
supporters, strategically engage their stakeholders via
dialogic and community-building practices than they have
been with traditional websites , the researcher found that
these organizations are missing the bigger picture of its
uses for social media . Recent evidence found that In
China, (Zhou & Pan, 2016), there is high rates of Nongovernmental organizations have accounts in social media
but it’s not active in using these accounts, aside from using
social media to attract followers, they also use social
media’s powerful broadcasting function to improve
organizational legitimacy. On contrary, (Kirat, 2005), found
that communication in the non-profit organizations working
in Egypt move in one direction and it’s not an interactive
communication, also its interest in advertising about the
organization and its policy, but it does not interested in
feedback and other PR functions therefore practitioners
should be up to date with the latest information and
communication technologies, although In Egypt there are
more than 43,000 nonprofit organizations that practice
activities in education, culture, charity, etc. as mentioned by
(Herrold & Atia, 2016). Reference to current state of
knowledge there is an unambiguous positive relations
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between usage of social media platforms, and achieving the
broad objectives of Non-profit organizations to interact with
communities through interactive media methods, in view of
all that has been mentioned so far, one may suppose that
the importance of exploring the usage of Egyptian Nonprofit organizations for their social media platforms as a tool
that may help in achieve of the organizations goals.
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4.1 Interested in using interactive media methods in
Non-profit organizations.

3- METHODOLOGY.
This study explores the extent of PR practitioners using
interactive media methods in the Egyptian Non-profit
organizations working in development. The main questions
of this research are: To what extent are the following
interactive media methods used by the PR practitioners
working in Egyptian Non-profit organizations? (Interactive
websites, blogs, voice blogs, video and photo, chat forums,
seminar and conference via internet , news rooms, Email,
E-alerts, links and tags, live meeting, RSS, smart phone
applications, social networking websites) The following sub
questions are emerged from the main research question:
1- To what extent are the Egyptian Nonprofit
organizations
PR
practitioners
using
interactive media methods to communicate
with the external community?
2- In which functions the PR used the interactive
media methods?
3- What are the impact factors of using
interactive media in Egyptian Nonprofit
organizations?
in addition to exploring the current use of interactive media,
this study is interested in whether public relations
professionals find such tools reliable. Research sample: To
accomplish this the researcher observed 120 sample from
Non-profit organizations specialized in development fields
were chosen, 60 organization located in (Cairo, Al Giza,
Alexandria) and 60 organization in middle and upper Egypt
(Asuit, Al Minia, Sohag), a list of Non-profit organizations
was systematically garnered from Representatives of the
Ministry of Social Solidarity in the Arab Republic of Egypt.
The researchers visited all organizations to ascertain their
activity, and interviewed the public relations representative
of the organization. In addition to that the researchers view
the Egyptian Non-profit organizations website, and had a
discussion with the PR practitioners about their efforts for
using interactive media in the organization.

Figure 1 Clarifications of to how extent samples

interested in using interactive media methods in their
organization
Figure
(1) shows the clarifications of to how extent samples
interested in using interactive media methods in their
organization?
The previous figure shows increasing percentage of interest
in using interactive media methods for development in Nonprofit organizations with (86) organizations that represent
(71.7%) of the sample. The figure also shows the
percentage of not interested organizations in the interactive
media by (11) organizations, represents about (9.1%). This
low percentage back to organizations working in upper
Egypt that still depend on direct personal communication,
that represents the importance to communicate with local
society, especially when the organization connect with
small and limited groups, in summary, these results show
that there is high interest in using interactive media to
communicate with communities by Non-profit organizations
working in Egyptian .
4.2 Comparison in usage of different communication
methods
Table (1) shows the survey that is used to compare the use
of different communication methods and their extent in use
by the Non-profit organizations.
Table 1

RESULTS.

4.3 Usage of Nonprofit organizations to different media in
communications
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Table 2

4.5 The usage of interactive media methods by
Egyptian Nonprofit organizations

Figure 2 Usage of Egyptian Nonprofit organizations
to different media in communications
The survey found that the public relations practitioners
continue to rely predominantly on personal communications
as shown in (figure 2) (face to face communications) beside
interactive media to connect with their communities, while
the use of traditional media is declining (Radio and
television). In addition to that, there is an increase in use of
personnel communication in Egypt shown by Egyptian Nonprofit organizations, reaches to (75.8%) of the sample who
work permanently in the development, while the usage of
interactive media reaches (44.2%) by the same
organizations. It is obvious that the dependency on using
the audio and video methods are in the lower level of usage
that reaches (9.2%), while the printed media methods of
communications follows the audio and video methods in the
level of usage and reaches (32.5%) of the sample.
4.4 To what Extent the aim of usage of different
communication methods by Egyptian Non-profit
organizations
The survey found public relations practitioners tends to
decrease the usage of personal communication, to reach a
frequency of (29) instead of 91 (75.8%) which represents
(24.2%) of the sample, in other words to decrease the
personal communication by 51.6%.On the other hand public
relations practitioners want to increase the usage of
interactive media communication to 55.8% and the mass
media communication (television and radio) to 51.6% while
the print media communication methods increase to 66.7%.

Figure 3 Percentage Aimed of Usage
As shown in (figure 3) there are no organizations that don’t
use personal communication activities and interactive
media methods at all to connect with external community, It
also shows that (39.2%) are not using public mass
communication (radio and television), While (0.8%) are
using the printed media communication methods.

Table (2) clarifies interactive media methods and extent of
their usage in Egyptian Nonprofit organizations.
Figure 4 summarizes the usage of interactive media
methods and to what extend the Egyptian Non-profit
organizations use it.

Figure 4 Usage of interactive media methods by Egyptian

Nonprofit organizations
This chart shows the poor usage of interactive media by the
Non-profit Organization working in Egypt, since the most
used is e-mail followed by the interactive web sites, while
the voice blogs and the RSS and the E-alerts are mainly
unused. The smart phone applications and video and photo
sharing have a moderate usage by Egyptian Nonprofit
organizations, these results explained as follows:
1. The above chart shows high percentage of Nonprofit Organization working in development in using
interactive websites. (9.2%) of organizations don’t
have electronic sites, and these organizations are
concentrated on the Upper Egypt region, the
reason is depending on participation in public sites
such as non-government organizations union.
2. The figure show high percentage (66.6%) of the
organizations as they don’t have blogs on different
websites as compared to the minimal percentage
(1.7%) of other organizations that have voice
blogs.
3. As shown in the previous chart, a high percentage
of organizations permanently using video or photo
sharing channels about (34.2%). Organizations
that don’t use such channels are about (27.5%).
4. (5.8%) of organizations use live podcasting
techniques for events. Low percentage reflects
non-exploit organizations in developing interactive
media methods to achieve more follow-up or
viewing.
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5.

(12.5%) of organizations use chat forums to
communicate with the external communities, while
(79.2%) of organizations don’t use chat forums.
6. (80%) of Egyptian non-profit organizations don’t
podcast conferences and seminars which they
carried out live on the Internet.
7. (94.2%) of the organizations don’t use newsrooms
techniques, while (14.2%) of organizations using
permanently
electronic
newsletters
which
podcasted for organization audience, while (5%) of
Egyptian non-profit organizations don’t have Emails,
8. The researcher noticed that the management of
these organizations depends on the personal Emails of its members and senior management,
while the percentage of permanent use of E-mail in
the organizations increases to approximately
(80%).
9. (93.4%) of organizations don’t use electronic alerts
and (69.2%) of Organizations don’t use links and
electronic tags.
10. (93.4%) of organizations don’t use RSS, and
(85%) of organizations don’t hold any follow-up or
live meetings with the external organizations
audience via the internet.
11. Egyptian Nonprofit organizations use applications
to communicate with groups by using smart
phones permanently, about(24.2%) of the sample.
4.6 The usage of social media by non-profit
Organization.
The next table (Table 3) shows the usage of social media
networking by Egyptian Non-profit organizations
Table 3

2.

3.

ISSN 2277-8616

percentage because of the high popularity and the
ease of using Facebook site.
The Twitter is always used by some non-profit
Organizations reaches (34%), while some of other
organizations are not depending on Twitter, but
using it. and those who are using Twitter, reaches
(26.7%), while (33.3%) are not using Twitter at all.
Instagram shows that (14.2%) only of the Egyptian
Nonprofit organizations are using it always while
(11.6%) are using it for sometimes on the other
side (74.2%) are not using it at all, which reflects
the poor popularity of Instagram in Egypt that
makes 74.2% of the Egyptian Nonprofit
organizations don’t use it.

4.7 The usage of Websites, programs, conversation,
SMS, applications by Nonprofit Organization
Table (4) clarifies use of other interactive media methods in
public relations functions.
Table 4

Table (4) shows that the conversation applications and
SMSs are not used in more than 85% of the Nonprofit
Organizations who works in Egypt, the results as follows:
1. (4.2%) are always using these applications
and programs,
2. (10%) are eventually using it,
3. (85.5%) are not using it at all.
Figure (6) summarizes these results

As related to use of social networking sites for
organizations to communicate with external audience,
through table 3 and the chart in figure (5) the results is as
follows:
Figure 6 Usage of other conversation programs by
Egyptian Nonprofit organizations
4.8 Functions of Interactive media in communication
for the Egyptian Non-profit organizations
Table (5) shows how the Egyptian Non-profit organizations
benefits from working with the interactive media in
communication.
Figure 5 usage of social media by the Nonprofit
Organization
1. The use of Facebook has shown on top of other
social communication websites. Facebook is used
by (77.5%) of the non-profit Organizations working
in Egypt and (16.7%) are using it for sometimes,
while (5.8%) are not using it at all. This is high
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Table 6

The following chart summarizes what was mentioned in the
table

Figure 7 Functions of Interactive media in communication
for the Egyptian Nonprofit organizations s working in
Egypt

It is obvious from the chart that the using of Egyptian Nonprofit organizations of the interactive media is mainly on the
Planning and implementing public relation program within
the organization. This means only through e-mail and
chatting to organize or to implement a special event, but not
using the full power of the interactive media in other
communication functions.
From the chart we can notice the following:
1. Egyptian Non-profit organizations are using the
interactive media by 59.2% in planning.
2. It shows that 83.3% of Egyptian Nonprofit
organizations are not using the power of interactive
media in podcasting the seminars and conferences
nor using its power in publishing either annual
reports or video and audio.
4.9 Functions of Interactive media in Information

While the functions of interactive media in informational
shows that Egyptian Non-profit organization are not
benefiting from its power in taking or producing information
at all, The following chart shows the Egyptian Nonprofit
organizations and its usage of interactive media in
informational field.

Figure 8 Functions of Interactive media in Information
This chart shows the following:
1. The shorting of usage of the power interactive
media by Egyptian Nonprofit organizations in
gaining information.
2. Only 5% of Egyptian Nonprofit organizations are
using the interactive in researches, that means the
leak of research as a while done by Egyptian
Nonprofit organizations working in a country like
Egypt.
3. There is a great shortage in communication to gain
information from the society through using the
interactive media, and this is one of the important
properties of interactive media.
4.10 Functions of Interactive media in coordination
Table 7

The following chart can give us a clear image of the
coordination function of the interactive media used by
Egyptian Nonprofit organizations
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Figure 9 Functions of Interactive media in coordination

We noticed from the previous chart, the following:
1- (69.2%) of the sample of Egyptian Nonprofit
organizations are using the interactive media
mainly on finding people or factories for donation,
and making lobbies to survive as shown in the
chart.
2- The use of interactive media in providing advices is
a moderate about (40%) of the sample, while the
organizations that sometimes use the interactive
media are (30.8%) near to the organizations that
don’t use it at all (29.2%).
3- Mainly the chart shows that Egyptian Nonprofit
organizations are not cooperating with each about
(40.8%).
Generally, it’s clear that interactive media methods are
used moderately in the coordination function, followed by
the function of communication, and lastly in information
function of PR.
Regarding to information function, it showed a decrease in
the use of interactive media methods in achieving this
function.
It found that (87.5%) don’t use these methods to identify
audience trends and (88.3%)of the organizations don’t
conduct studied or researches by these methods,(6.6%)of
development Egyptian Non-profit organizations use these
methods to receive complains and proposals from the
external audience permanently .
It is clear from the above that public relations practitioners
should use interactive media in ways that exploit their
interactive (two – way) communication capabilities and
realis best practice , Exploit these tools in achieving all the
functions of public relations ,It is much deeper than mere
communication tools for sending e-mail, receiving
complaints, broadcasting newsletters and pictures.
4.11 Evaluation of PR representatives in Egyptian Nonprofit
organizations
Table (8) evaluates PR representatives in Egyptian
Nonprofit organizations working in development for
community interacts with interactive media methods in
organizations.
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Figure 10 Evaluation PR Representatives in using Interactive
Media

The previous table shows that evaluating PR
representatives in Egyptian Non-profit organizations for
community interacts with interactive media methods as
follows:
1. The evaluation of (70%) of the PR representative
is good in using the interactive media by the

Figure 11 Obstacles faces PR

2.

3.

audience.
While
(23.3%)
of
the
public
relations
representatives evaluate audience interacts as
medium,
(6.7%) of public relations representatives who see
that the audience interacts is weak.

4.12 Obstacles face PR
Table (9) analyses the obstacles that face public relations
practitioners in activation use of interactive media methods
within local community, while the chart down summarizes
the results in the table,
Table 9

Table 8
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The above chart shows the Following:
Obstacles related to the training of PR
representatives on use of these methods mainly
impact (36.7%).
2- (35%) Obstacles related to community culture
such as (physical, economy, and culture), this
only refers to Public relations as a reflections of
the society in which it operate as well as a culture
act, it as a subsystem that reflects the way the
whole society thinks (Kirat, 2005).
3- The worry of not responding target public to these
methods (27.5%), despite the results of Table (5),
which showed that the response of the community
with those methods is good (70%).
4- Other obstacles are related to the availability of
material resources for organizations to use these
methods. Finally,(13.3%) reasons related to no
preference of the administrative apparatus of
organization to use these methods.
It is clear from the above that Public relations is a
reflections of the society in which it operates, as a
subsystem that reflects the way the whole society thinks
and works, so the major challenge in using interactive
media in nonprofit organization in Egypt is that the need to
Provide training opportunities for PR practitioners and
representatives on use of these methods, with importance
of identifying clear objectives and reasons for using
interactive media , In addition to working towards raise
awareness of the importance of people to benefit from the
tools of interactive communication, with working to change
the culture of people towards the uses, and Encourage
them to participate and join virtual communities of nonprofit
organizations, and that participation can be achieved
electronically via the Internet.
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