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Perceptions Towards Initial Public Offerings
Issues In Gulf Cooperation Council Countries
Dr. Mugeshkannan Reguraman, Ms. M. Jensirani, Mrs. M. Sharmila Devi, Ms. R. Vijayalakshmi & Ms.T. Aiswaryagomathi
Abstract : The purpose of this paper is aims to analyze the perception of Initial Public Offering issues in GCC countries. IPOs play the kick start role as
well as render the catalyst function in making these economies getting diversified with vibrant corporate sector in very many sectors-primary, secondary,
tertiary, quaternary and quinary fields. An in-depth study of major domains of the IPOs would help assessing the relevance of IPOs in changing the
economic and financial façade of these economies and also tuning the IPOs to strengthen these economies. Purposive-cum-Snowball sampling method
was used. Sample respondents are 33 financial intermediaries and 305 individuals from GCC countries. Multiple regression method has been used to
analyze the data. The study found that the company factors are given more importance by the financial intermediaries in evaluating the efficiency of an
IPO pricing; Financial Intermediaries give maximum priority to company level evaluation factors than investor level evaluation factors.
Keywords: Gulf Cooperation council, Initial Public Offering, Financial Intermediaries, Primary market, Corporate Companies, Perceptions and
Investment.
————————————————————

1. INTRODUCTION
The foremost method of raising public funds by firms that
are as of now non-corporate or closely held corporatenewly floated or existing, is Initial Public Offering (IPO),
inviting the public to become shareholders of these firms for
the first-time. IPOs are a well-known way of raising capital
by issuing companies‟ securities (Zein et al. 2017).
Companies that wish to become listed in stock exchanges
or convert into public limited companies need to think about
IPOs and float IPOs in primary capital market for public
subscription. Though the term IPO came into usage since
late 1990s, companies floated shares ever since they got
formed from the period of Roman Empire dating back
500BC (PWC, 2010). The development of capital markets
in any country depends on the aspirations of companies‟ to
offer shares in the primary market and the ability of security
market to attract the investors. Through IPO, private
companies or closely held companies are getting
transformed into public companies (Zawya, 2016).
Sometimes, IPOs are considered as exit point for promoters
of closely held companies. IPOs give these closely held
companies the prestigious status of Public Limited
Companies which provides certain legal privileges. The
earliest company type entity, Publicani, issued public
shares during the Roman Empire. Companies did float
IPOs and Subsequent Public Offers (SPOs) to meet their
growth funded. But in the Gulf Cooperation Council
Countries IPO is a new feature, just about 1-2 decades old
as of 2018. Hence the study, IPO issues in the GCC was
taken. This study involves a deeper enquiry into the
popularity of IPOs, which have become a recent
phenomenon among the investor of the six-member
countries of the Gulf Cooperation
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Council (GCC) namely Bahrain, Sultanate of Oman, United
Arab Emirates (UAE), State of Kuwait, Kingdom of Bahrain
and Kingdom of Saudi Arabia, the financial market is not
that developed like the London stock market, the New York
stock market or the Indian stock market for that matter. The
GCC stock market is still in the infant stage, less than two
decades old. Investors still prefer bank deposits or other
fixed income assets as major investment avenues to deploy
their savings. The GCC countries must diversify their
economies with good investments in very many economic
sectors that would give a stable economic footing, risk
management and also present a façade of diversified
economy. In this context, attracting investment from the
public, institutions and others supporting venture promoters
is crucial. Financial intermediaries have also a great role in
bridging the retail and institutional investors on the one
hand and the promoter investors on the other. The GCCs
economies are oil and gas-based economies having vast
amount of oil reserves. GCC countries‟ oil wealth is around
35.7% of the world‟s oil reserves and their earnings are
from oil and gas exports 73% of total export earnings are
from Oil and gas exports (GulfBase, 2017). When oil prices
surge in the world market, GCC economies get good
amount of surplus and the related industries grow up and
thus ensures prosperity for these economies. If oil price
dips in the market, then the economies face downturn
resulting in reduction in GDP, stressed labour market and
reduction in earnings. GCC countries are formulating
national policies and procedures that attract domestic and
foreign direct investments. Currently, 2014-2018, there has
been a slump in global oil market due to the global financial
and economic crises prevailing. This situation has resulted
in slower rate of growth in investment and development
projects and as a result not many IPO had been there in
2015 and 2016. This research study has been taken to
evaluate the role of financial intermediaries, namely,
investment banks, fund managers and other market players
involved in the IPOs floated in the GCC countries and to
explore the perceptions of investors in IPOs, the companies
that floated IPOs and the financial intermediaries in IPOs as
to expectations underlying the IPOs and their pricing,
expectations on the services of FIs, success of IPOs.
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2. STATEMENT OF THE PROBLEM

4. METHODOLOGY

The GCC economies have been reporting an inflation of
1.06% to 3.8% (GulfNews, 2014) in a year, which indicates
that market must be ready to provide good amount of real
rate of return to the investors (Fisher, 1930). If the
countries‟ inflation rate tends to be lower than the nominal
rate of return gained by them is fully available for investors
as disposable income. Investors would be expecting a
higher rate of return in a high inflation economy to get
returns adjusted to inflationary pressure (Fama, 1998).
Countries wherein less inflation been present, investments
in stock markets must be accumulative and the same would
have impacted positively on number of IPOs getting floated.
Some GCC economies, despite of lower to moderate
inflation rate, under 3%, reporting less than 10 IPOs is
something to be studied intensively. The number of IPOs is
highly depending on the investors‟ interest towards stock
market operations and IPO market. Investors‟ awareness
towards stock market transaction is one thing that GCC
economies need to improve to boost up IPO investments
leading towards more IPOs hitting in the market place.
Number of IPOs made available for public for subscription
and the amount of IPO related market capitalization all
depending on various factors that operate in an economy.
There must be substantial governmental support for the
companies to go public-owned; investors in the respective
countries must have trust and confidence in the corporate
world since they take up the responsibility of providing good
returns on such IPOs. The economy on which IPOs are
targeted must be so conducive and competitive in terms of
savings culture and safety of savings, governance
structure-corporate and national, GDP trend, terrain &
distribution, employment etc., so that IPOs could be well
marketed and sold to the investors. Thus, a mix of macro
and micro features and factors impact the readiness of an
economy for IPOs by companies.

The problem chosen lends itself for exploratory research
with analytical features. This research is explorative; it is
also with both analytic and synthetic aspects. It is typified
by multi-country frameworks. Quantitative analysis and
qualitative façade of IPO market are probed. It is extensive
too as it should be. It is descriptive as well as prescriptive in
terms of recommendations. Both primary and secondary
data are involved. Primary data have been collected
through administering questionnaires by electronically.
Three different types of questionnaires were prepared and
administered for the three classes of respondents namely,
individual investors, financial intermediaries and the
companies that offered IPOs. Secondary data on Gross
Domestic Product, manufacturing value added, service
value added, oil reserves, inflation rate, exchange rate,
credit extended to private sector and others, were collected
from published sources such as like World Bank, the Global
Economy, GulfBase.com, Zawya.com, Global Investment
House.com and others.

3. SCOPE OF THE STUDY
IPOs in GCC countries are the focal point in this study. The
growth and advancement in capital markets of GCC
countries are happening through number of IPOs getting
floated in these economies. IPOs in GCC countries are
looked at from various perspectives of different participants,
such as individual investors, financial intermediaries,
companies that went for IPO during 2005-2017, real and
financial factors which influenced number of IPOs getting
floated, the legal framework prevailing in GCC countries
and the rate of return the IPOs fetched to investors. The
perspective is on understanding the perceptions of
investors towards IPOs and to know the perceptions of
financial intermediaries and the companies that floated
IPOs in the GCC economies. Satisfied investors who are
very confident about security market investment are most
crucial for the growth of stock market and for floating more
IPOs in the primary market (Rashid et al, 2009; Shiller,
1988). The perception analysis would reveal the
understanding of the IPOs and IPO by the market of these
participants. This would further reveal how these
participants contribute positively for the growth and
development of security markets including the IPO market
(Al-Tamimi, 2009).

5. SAMPLING DESIGN
The country-wise size of population of the six GCC
countries is ranging widely from 1.48 million in the case of
Bahrain as on 2016 to 32.28 million for Kingdom of Saudi
Arabia as on 2016. “The investment in shares of equity,
debt and banking markets in GCC countries compared to
global markets is much lower, ranging between around oneand-a-half percent of the global total for equity market
capitalization and banking assets and 0.3% for public and
private debt securities. The GCC‟s share is 1.1% of global
banking assets at end-2020. 1.3% of equity capitalization
and just 0.2% of debt securities outstanding (Deutsche
Bank, 2012). Sampling for Individual investors aimed at
making a 300 plus sample size, and finally ended with 305
individual investors constituting the sample. The number of
individual investors is considered sufficient considering the
fairly homogeneous character of Gulf population given its
social, cultural and religious factors. A higher number might
contribute finely to the study, but the incremental benefits
might not justify incremental efforts including costs. The
sampling design is one of „Purposive-cum-snowballing‟.
Obviously, probability sampling is near impossibility to
adopt and that non-probability sampling, of the purposive
type mixed with snow-balling was considered after good
reasoning. The potential respondents were contacted faceto-face, some 20% and administered with the questionnaire
and for 80% of respondents the research tool was e-mailed,
and
response
got.
Have
distributed/e-mailed
500+questionnaires and got back 352 questionnaires, out
of which 305 were intact in all respects. This 305
respondents therefore constituted the sample in the end.
85% respondents from were Oman and 15% from rest of
GCC countries. This is bit lopsided sample. But with the
homogeneity of investor public across the GCC countries it
is hoped the sample would be justified despite being a large
contingent from Oman alone. Further has domiciled in
Oman as an expatriate employee. Hence, the impact of
„situatedness‟ of the researcher on the mix of sample
respondents. Sampling for IPO companies and Financial
intermediaries, 177 IPOs were floated during the study
2005-2017 and approximately 200 financial intermediaries
were associated in these IPOs (Bankerbay, 2017 and
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Gulfbase, 2017). Considering the heterogeneous character
of the companies and the financial intermediaries,
purposive sampling was adopted. All are contacted through
e-mail administration of the questionnaires for respective
group of potential respondents. After reminders and
requests the questionnaires were got back filled up. To
ensure the theoretical requirement of large sample (sample
size greater than 30), a sample of 35 companies that
floated IPOs and 33 financial intermediaries that were
associated in IPOs in the GCC countries constituted
respective samples. Despite the small size, the
representativeness of the samples is ensured by exercising
choice of respondent institutions.

6. LITERATURE REVIEW
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target stock price that was equal to or exceed by the actual
stock price was achieved, sometime during the twelvemonth forecast period. And also argue that the IPO
accuracy rate was higher at nearly 70%. They point out that
the information given must be accurate and investors must
be able to estimate the stock price based on the information
provided, so that investors would be able to gain on their
IPO investment. (Seng Lang et al, 2017) points out that
positive sentiment published in the news has an influence
over IPO under-pricing in Taiwan Market, have examined
how the media is playing a vital role in influencing the initial
returns of IPOs and the under- pricing phenomena in
Taiwan market. They argued that financial news plays a
vital role in influencing the under-pricing phenomena in
electronics industry IPOs than in non-electronics industry
IPO. Though, they have found that this is not happening in
non-electronics industry IPOs, still they have established
that initial returns are highly influential to the positive news
published in media. (Sofya et al, 2016) studied the
performance of IPO in GCC countries and said that the
Arab States of the Gulf Cooperation Council (GCC) host
one of the fastest developing regions, yet one of the most
closed groups of security markets in the EMEA region.

(Manne 2018) states that equity analysts report on IPOs are
more optimistic and thus motivate investors to invest in
IPOs and point out that the equity analyst report more
optimistically about IPOs, but those are less informative and
less accurate. As a result, investors end up with losing their
returns and firm gain due to good amount of share trading
being done for that firm. (Shiro & Finn 2017) studied that
the accuracy of IPOs and the impact of target stock price.
The research concluded that nearly 70% of these 692 had a
Table - 1
Investor‟s perception on IPO issues
S. No.
1
2
3
4
5
6
7
8
9
10
11

12
13
14
15
16
17
18

Factors
Investor‟s Psychology
IPOs are good for the investors who are new to stock market investments
IPOs generate good initial returns (short-term)
Investors need not keep IPOs for long
IPOs are little masked as to risk as against quoted scripts
IPOs are good for even the small investors to enter into the stock market later
IPOs offer good liquidity as it is being listed on stock exchanges immediately after the closing
date of IPO subscription
IPO Issuing Companies
IPOs encourage family owned business to move to open up for market operations.
IPOs facilitate a company to access other capital market avenues like debt, preference capital
etc.
IPO companies are brought into tough corporate governance norms
IPO companies are enjoying the status as publicly owned company
IPO companies are moving into complying with ethical norms in full as they are being audited
and inspected by various authorities.
Financial Intermediaries
The proven track record in terms of performance of lead mangers/underwriters is must for the
full subscription of IPOs
The success of IPOs depends on the promotional strategies being adopted by the lead
managers/underwriters
The undertaking given by underwriters is a motivational factor for the investor to go investments
in any IPOs
Economy
The rate of growth in GDP, sectoral distribution and demographic equity impact favourably IPOs
Money supply and interest rates prevailing predominantly determine the return on IPOs
Stock market performance determine the number of IPOs coming out in the market in GCC
countries and also risk-return levels
More IPOs needed in GCC countries in order to channelize savings into investments

Test of Null Hypothesis that the mean score of the
respondent individual investors‟ overall perception on the
investors psychology on IPOs issued in GCC markets,
which is 3.2727 falling in the „Upper Medium level‟, by any
chance this would move to the next higher level that is,
„Entry High level‟ touching at the least the relevant lower
score point, which is here equal to 3.41, is tested. The H 0 is
rejected as the calculated t-value, is -5.7113, -7.4086, 1.1970 and
-5.5134, falls outside the acceptance
range, -0.172 and -0.0294, -0.2391 and -0.1329, -0.1658

Mean

SD

3.40
3.23
3.36
3.27
3.32

1.039
0.909
1.034
0.992
0.998

3.23

0.944

3.27

1.006

3.20

0.782

3.27
3.18

0.970
0.840

3.20

0.957

3.49

0.978

3.39

0.949

3.36

0.988

3.15
3.34

0.802
0.931

3.18

0.815

3.17

0.797

and 0.1724, -0.3393 and 0.0607. That is the overall
perception of the individual investors‟ psychology, issuing
companies, financial intermediaries and economy on IPO
issues is at the „Upper Medium Level‟ of high opinion and
could not be lifted to next-one-level-up to „Entry High Level‟.
Investors get Financial Exposure on IPO investments
through investing them in it and by studying about IPOs
related information. The investment strategy followed by an
investor is based on their exposure to IPO investments they
make regularly and their knowledge on risk and return
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aspects involved in such investments. Financial Exposure
represents the mix of knowledge learnt through Corporate
in GCC organizations, who are clients for financial
intermediaries, do expect financial intermediaries to perform
various functions that are IPO related. In an execution of an
IPO deal, financial intermediaries do perform variety of
functions which are directly making an impact on overall
impression of a corporate, investment climate in an
economy, in channelizing savings into investments of
investors etc. Based on the perceptions of financial
intermediaries on the expectations of corporate clients on
IPOs and its related issues, a multivariate regression has
been constructed. Corporate clients are expecting a variety
of services from financial intermediaries, of which, helping
the economy through capturing the savings into right
investment has been considered as one of the important
services provided by financial intermediaries. On this basis,
this variable has been taken as an dependent variable and

ISSN 2277-8616

other factors such as years of operation, regionality of
operations of financial intermediaries, perception towards
directing the savings into right investment, right pricing of
an IPO, right time that an IPO is placed, helping investors
with right floats, helping financial markets in achieving its
objectives, helping corporate by providing better pre and
post IPO related services, adhering to ethical issues and
providing value added services have been taken as
independent variables in constructing the model.
Perceptions on capturing the savings into investments are
very well correlated perceptions on right time of IPO
floatation in GCC countries. The observation of correlation
matrix is perceptions on capturing the savings into
investment are very well correlated with perception on right
time of IPO floatation in GCC countries. Capturing Savings
into Right Investment could be modeled as Y =
b0+b1X1+b2X2+……+bpXp.

Table - 2; Model Summary
R
.506

R Square
.256

Adjusted R Square
.232

Durbin Watson
1.926

Table -3; ANOVA
Sum of Squares
3.310
9.599
12.909

Regression
Residual
Total

Unstandardized
Coefficients
Std.
B
Error
Capturing
Savings
(Constant)
Right Time
of IPO

2.439

.433

.414

.127

df
1
31
32

Mean Square
3.310
.310

Table – 4; Coefficients
Standardized
t
Sig.
Coefficient
Zero
Beta
Partial
order

.506

5.635

.000

3.270

.003

F
10.691

Sig.
.003

Correlations

Collinearity Statistics

Part

Tolerances

VIF

B

Std.
Error

.506

.506

.506

1.000

1.000

Table – 5; Excluded Variables

Year of Operation
Regionality in
operation
Directing Savings
Right Pricing of IPOs
Helping Investors
Helping Financial
Market
Helping Entities
Adherence to ethics
Value Added
Services

Beta In

t

Tolerance

VIF

.169(a)

1.019

Minimum
Tolerance
.316

-.100(a)

-.626

-.084(a)
-.138(a)
.212(a)

-.532
-.886
1.372

-.014(a)
.001(a)
.134(a)
-.115(a)

Partial
Correlation

Sig.

Collinearity Statisitcs

Tolerance

VIF

.183

.874

Minimum
Tolerance
1.144

.536

-.114

.955

1.047

.955

.598
.383
.180

-.097
-.160
.243

.990
.995
.975

1.010
1.005
1.025

.990
.995
.975

-.088

.931

-.016

1.000

1.000

1.000

.008
.860

.993
.397

.002
.155

.907
.998

1.102
1.002

.907
.998

-.679

.503

-.123

.846

1.182

.846

(Table 6) suggest that financial intermediaries perceive that
right time to offer IPOs is one of the key factors for
capturing the savings into investment. Right time in an IPOs
plays a major role in channelizing the savings into
investments. It is evident from the analysis that, though

Tolerance
.874

pricing and other services are so vital from corporate
clients‟ point of view, financial intermediaries do perceive
that right time to place an IPO would be the key source for
mobilizing the savings into the right investment.
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Table - 6; Residuals Statistics
Minimum
3.2665
-1.715
.106
3.1643
-1.09404
-1.966
-2.021
-1.15563
-2.133
.184
.001
.006

Predicted Value
Std. Predicted Value
Std. Error of Predicted Value
Adjusted Predicted Value
Residual
Std. Residual
Stud. Residual
Deleted Residual
Stud. Deleted Residual
Mahal. Distance
Cook‟s Distance
Centered Leverage Value

Maximum
4.5078
2.144
.232
4.6148
1.31975
2.372
2.416
1.36911
2.638
4.598
.138
.144

The analysis made it clear that IPOs are successful with the
help of services rendered by financial intermediaries. The
role of financial intermediaries is vital for companies that
which to mobilize money through IPOs from capital market
and the investors who are in look out of investment. The
financial intermediaries‟ services are essential to channelize
savings and convert them into productive investments. With
the help of their services, the investments are converted
into investments that can generate more returns to the
investors and for the economy. Thus, the role of financial
intermediaries in capital market is very essential and the
same is being expected to be provided at the highest level
of standard by both institutional and individual investors.
Investors get Financial Exposure on IPO investments
through investing them in it and by studying about IPOs
related information. The investment strategy followed by an
investor is based on their exposure to IPO investments they
make regularly and their knowledge on risk and return
aspects involved in such investments. Financial Exposure
represents the mix of knowledge learnt through practical

Mean
3.8182
.000
.132
3.8185
.0000
.000
.000
-.00031
.004
.970
.031
.030

Std. Deviation
.32163
1.000
.038
.32407
.54769
.984
1.013
.58112
1.045
1.279
.041
0.40

N
33
33
33
33
33
33
33
33
33
33
33
33

investments and the analysis done to understand better the
market in terms of risk and return. This is highly beneficial
for investors and at the same time, gives good amount of
knowledge on IPO investments. Financial exposure has
been constructed as composite variable using simple
average of various variables been studied. Financial
exposure is a composite of variables such as regularity in
investments, amount being invested on IPOs, expectancy
over returns, IPOs capacity in meeting the respondent
investors‟ expectations, fit of risk and return analysis, role of
fundamental factors of an organization, productive risk and
return associated with IPOs been invested. As financial
exposure to investments is gained by investors over the
period through knowledge of various factors and the risk
and return faced, it attempt has been made to measure the
average level perceptions of respondents investors over the
various variables studied. Thus, the composite variable
financial exposure that inverstors have, is taken as
dependent variable and other variables as independent
variables, a regression model has been used.

Table - 7; Model Summary
R
.552

R Square
.305

Adjusted R Square
.263

Std. Error
.664

Table -8; ANOVA
Sum of Squares
55.390
126.413
181.803

Regression
Residual
Total

df
17
287
304

Predictors: (Constant), Financial factors that motivate
investors, occupation, age, residence, religion, type of
employment, proportion of Investment, income, level of
awareness,
education,
perspectives
on
financial
intermediaries, preference for IPOs, perspectives on

Mean Square
3.258
.440

F
7.397

Sig.
.000

Economy, perspectives on IPO issues (investor
Psychology), perspectives on IPO issuing Companies,
Specific Knowledge on IPO issues, perceptions towards
Real Factors.

Table – 9; Coefficients
Model
(Constant)
Age
Education
Income
Religion
Occupation
Type of Employment
Residence
Proportion of Investment
Level of Awareness on IPO issues
Preference for IPO investment

Unstandardized
Coefficients
B
Std. Error
.942
.367
.012
.056
.046
.055
-.079
.043
-.136
.050
.002
.037
.112
.056
.063
.122
.063
.042
.202
.071
.051
.073

Standardized
Coefficient
Beta
.013
.057
-.114
-.142
.002
.104
.026
.086
.229
.058

t

Sig.

2.567
.207
.838
-1.837
-2.706
.044
2.013
.521
1.522
2.863
.699

.011
.836
.403
.067
.007
.965
.045
.603
.129
.005
.485
920
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Specific knowledge on IPO issues
Perception on IPO issues-Investors Psychology
Perspectives on IPO issuing Companies
Perspectives on Financial Intermediaries
Perspectives on Economy
Perceptions towards Real Factors
Perceptions on Financial Factors

.099
.003
.036
.017
.121
-.065
.021

Testing the regression coefficient‟s significance was
attempted through ANOVA under the multiple regression
formats. (Table 8) shows that the model predicts Financial
Exposure to IPO investments that investors bound to have
by respondents (Investors). The model is very highly
significant as the alpha or significance level is 0.000 with F
value 7.397, degrees of freedom for numerator 17 and
denominator 287. The existence of multi-collinearity is not
ruled out anyway. (Table 9) gives the coefficient values for
all factors. The factor that most significantly influenced the
model is Religion of the respondents with p-value of 0.007.
Type of Employment with p-value of 0.045 and the level of
awareness investors have with a p-value 0.005. The
regression model can be made with the help of coefficients
given in (Table 9).

7.

8.

7. RECOMMENDATIONS
1.

2.

3.

4.

5.

6.

Investors expressed that they are very much interested
in investing their savings in IPOs. Investor awareness
will boost their interests further and this will boost up
the number of IPOs getting floated and the amount to
mobilize through IPOs will improve significantly.
Investors are looking for profile of financial
intermediaries and the companies‟ performance overall
before investing in IPOs. Thus, the reporting aspects of
financial performance of companies that come out with
IPOs by financial intermediaries will have to be taken
care in order to motivate investors to decide to invest in
IPOs.
Financial intermediaries are expected to design road
shows and other documents like prospectus in a
manner that they provide all essential information to the
possible investors, so that investors get motivated to
make investments in IPO market.
Pricing an IPO is crucial for success. Right pricing is
needed. Financial intermediaries need to take extra
care in fixing the price of an IPO. High pricing
leveraged with high gear promotion is no good;
Merchant bankers must not commit this kind of market
madness. Since, investors are looking for a good first
day and short-run and long-run returns on IPOs, pricing
needs to be done in accordance with the market
conditions, the expectations of investors and the
potentials in store for the IPO concern.
Companies‟ financial performance before IPOs must
have been good enough to think about IPOs. Firms that
want to get into capital market instruments must be
maintaining good financial records over the years to
float an IPO. This has been perceived on of the
essential factors through regulatory framework as well
by the investors and financial intermediaries to float an
IPO successfully in the market.
Returns are inevitable motivation factor for investors.
IPO participants will have to make sure that the price
investors pay is appropriate and assures a good return
on the first day, short and in long-run. Pricing needs to

.082
.077
.077
.069
.075
.098
.081

.112
.003
.040
.020
.138
-.067
.022
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1.200
.037
.466
.251
1.613
-.667
.257

.231
.970
.641
.802
.108
.505
.797

reflect under-pricing at an initial stage and good decent
return in the long run. Regulatory framework could be
studied by the respective economies and compared
with other developed markets such USA, UK and India
in order to ease up the market hindrances being
present for both national and international investors.
IPO performance in each of the GCC countries could
be studied in detail in terms of profits earned by
companies that had gone in for IPOs. This factor could
act as a big motivation for the entrepreneurs and
organizations bearing other form of ownership to think
seriously about going for public issues.
Market forces play a major role in the success of an
IPO. Financial intermediaries and companies will have
to carefully analyze the existing market conditions and
the success of previous IPOs designing their IPO.
Economic factors to be given more emphasize in
analysis and in fixing price of an IPO.

8. CONCLUSION
This study involves a deeper enquiry into the varied aspects
of Initial Public Offer (IPO), a popular method of going
public followed by private companies, closely-held
companies and firms in similar organizational format by
floating shares for subscription by general public and others
thereby maki9ng them belong to the elite group of
companies whose shares and other securities are listed for
trading in stock exchanges in their country or even globally.
The study area is the land of six-member countries of the
Gulf Cooperation Council (GCC) namely Bahrain, Sultanate
of Oman, United Arab Emirates (UAE), State of Kuwait,
Kingdom of Bahrain and Kingdom of Saudi Arabia. In these
countries the IPOs are just a phenomenon of less than 2
decades only. In a few of the countries stock exchanges of
the modern are a recent fact less than 3 decade. The
individual investors overall perception score on the
Economy, Industry and Company Factors that are vital for
motivating them to invest in IPOs remained at 68% and
67%. This reveals that their perception on Economy,
industry and Company factors remained at a level, which is
67%-68%m which is good sign for the market. Since market
needs to reflect to changes in these Economy, Industry and
Company factors and the investments are duly affected by
changes in these sector factors. The overall score of
individual investors on the services rendered by financial
intermediaries concerning IPO related activities worked out
to 66% which is upper medium level- a good indicator in the
sense that the services of financial intermediaries are at
higher level and meeting the expectations of individual
investors. Individual investors in GCC countries‟ are
expecting return on IPOs for the next six months 9-12%,
followed by 13-15%. This indicates that the overall average
return expected by a GCC investor on an IPO investment is
10.5%-18.5% which is normal. Investors in GCC countries
are risk averse, so most of the investors do not prefer to
take very high risk associated with an IPO investment.
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Company respondents opine that right pricing is highly
important for ensuring success or full subscription of an IPO
in GCC market. The average score of company
respondents on the fight pricing component for achieving
success in IPO is staying at 3.67 (73%), which reflects that
right pricing of an IPO is vital for full subscription, otherwise
an IPO issue would end up with under-subscription in the
market. Company respondents do believe that the investors
in GCC countries are showing good interest in stock
investments, the average score on this perception remains
at 3.63 (73%), which reflects that there is a positive trend
prevailing in GCC countries for the investments especially
in IPO investments, since companies believe that investors
would come to invest in capital market securities. The
financial intermediaries who are assisting in formulating and
implementing IPO deals in GCC countries stay mostly at
Dubai, which is one of the cities of United Arab Emirates.
The financial intermediaries perceive that companies that
float IPOs in the GCC markets consider all services
extended by financial services equally except on two
factors, namely, as to, „Adherence to professional ethics
and operational transparency to a great level and „Helping
the economy in directing the savings into right investment‟,
the respondent views differed significantly at 5% and at
10% levels, respectively. The company factors are given
more importance by the financial intermediaries in
evaluating the efficiency of an IPO pricing, Financial
Intermediaries give maximum priority to company level
evaluation factors than investor level evaluation factors.
Financial Intermediaries do perceive that in GCC Countries
there is competition for all kinds of financial services
activities such as merchant banking, currency exchange
services, funds management etc., with an exception of
investment advisory service, as it needs special kind of
knowledge and skills, which are not abundant. Industrial
products and insurance sectors are expected to have more
number of IPOs in the coming years, as Financial
Intermediaries perceive.
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countries would not, it is hoped to affect the representative
feature of the sample. Since the data has been collected
mostly from two countries and the responses of investors,
financial intermediaries, and companies might reflect the
situation happening in those respective countries. Thus, the
reflections presented on this study are more of suggestive
and more concrete conclusive results could be obtained if
an extensive study on each of these six countries had been
made.
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